SEGMENTO HOTELARIA INTERNACIONAL — 22 TRIMESTRE

HOTEL ROOM NIGHTS VAR VENDAS VAR
(%) (%) BI ABRACORP
INTELIGENCIA DE DADOS

2018 2019 2018 2019
HILTON 13.056 13.313 2,0% 8.628.443 10.571.114 22,5%
IHG 20.504 18.659 -9,0% 10.754.647 10.466.597 -2,7%
ACCOR 14.019 15.781 12,6% 7.216.435 8.744.074 21,2%
GRAND HYATT 6.269 7.174 14,4% 4.084.516 5.385.135 31,8%
NOBILE 1.614 2.755 70,7% 771.709 1.911.127 147,6%
MELIA 2.433 2.340 -3,8% 1.622.219 1.716.523 5,8%
DEMAIS 163.103 143.048 -12,30% 105.680.210 103.951.886 -1,64%
142.746.4
TOTAL 220.998 203.070 -8,1% 138.758.179 6 S 2,9%
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