SEGMENTO HOTELARIA INTERNACIONAL — 32 TRIMESTRE

HOTEL  ROOM NIGHTS VAR (%) VENDAS VAR (%)
2018 | 2019 2018 2019

IHG 20.027 | 19.171 -4,3% 10.864.451 | 10.853.954 -0,1%
HILTON 13.237 | 14.380 8,6% 9.852.701 10.604.708 7,6%
ACCOR 16.001 | 16.277 1,7% 8.144.664 8.834.902 8,5%
GRAND HYATT| 7.188 | 6.942 | -3,4% | 5319.181 | 5198641 | -2,3%
NOBILE 2.202 2.872 30,4% 1.793.692 1.304.123 -27,3%
MELIA 1.836 1.745 -5,0% 1.307.254 1.179.363 -9,8%
MARRIOTT 303 849 180,2% 291.096 614.615 111,1%
DEMAIS 160.020 | 139.594 -0,13 108.524.873 | 95.627.779 -0,12
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